
HOW TO INCREASE EMPLOYMENT AND BENEFIT THE 
COMMUNITY IN A CENTRES POLICY 

 

The focus of the Wakefield Planning Document which is attached, is to achieve a retail 
planning system that encourages more competition in the retail sector, because that will 
lead to lower prices, greater diversity of choice and more employment.   

The recommendations from the Wakefield Planning Discussion paper dated 30th October 
2009 can be summarised as follows; 

 

1. A specified methodology for economic impact assessment is to be used where 
development proposals are of a significant scale.  The trigger levels to determine 
scale are where; 

 

o Total retail floorspace in the area exceeds 2 m² per head 

o The site is not within or directly adjacent to existing commercial zoning 

o The proposal development is more than 15% of the existing retail zoned area 

o The vacancy rate is currently greater than 10% 

o The proposed development is not within the core commercial area in rural 
communities.   

o The Floorspace Dominace Test is satisfied (explanation below)  

   

2. The ethodology for economic impact assessment is to be based on data which is 
sourced from local/subregional survey work.   

Current industry practice is to use assumptions to prepare economic impact 
assessments.  Assumption based modelling is an unreliable indicator of the 
economic impact of new retail development. 

The economic impact assessment to include; 

o An assessment of whether the proposal would tend to exclude other competitive 
entrants and lead to less competitive tension in pricing in that retail sector in that 
area, and 

o An assessment on the net employment impact of the proposal 

 

3. The Floorspace Dominance Test is a trigger for the more thorough economic impact 
assessment described above where a retailer has 25% of the existing floorspace in a 
retail sector (i.e. Grocery, Liquor, Hardware, Fuel) in any market.  The market being 
determined by a driving distance of 15 minutes in metropolitan areas and 45 minutes 
in rural areas.   


